
FCCLA is a nonprofit national career and technology student organization for young men and women in family and consumer sciences education in public and private schools.

It is a dynamic and effective national student organization that helps young men and women become leaders and address important personal, family, work and societal issues through family and consumer sciences education.  Chapter projects focus on a variety of youth concerns, including teen pregnancy, parenting, family relationships, substance abuse, peer pressure, environment, nutrition and fitness teen violence and career exploration.  Involvement in FCCLA offers members the opportunity to expand their leadership potential and develop skills for life—planning, goal setting, problem solving, decision-making and interpersonal communication—necessary in the home and workplace.

FCCLA helps students...

· develop career skills and learn to balance career and family responsibilities

· strengthen home and family life 

· prepare for community living as responsible citizens

· experience the connection between career and technical and academic skills

· improve self-esteem

· practice and apply creative and critical thinking

· understand themselves and their relationships with others

FCCLA helps teachers...

· incorporate school-to-career elements and applied academics into the Family and Consumer Sciences program

· serve special populations 

· enrich classroom teaching and motivate students to learn

· fulfill student performance standards and competencies

· reduce preparation time as students take responsibility for learning

· guide students toward meaningful projects that enhance the image of Family and Consumer Sciences Education

FCCLA helps schools...

· motivate and improve students’ attitudes toward school and learning

· facilitate the transition from school to career

· demonstrate how academic lessons are applied through Family and Consumer Sciences program

· integrate life skills into Family and Consumer Sciences classes, making school and life relevant to one another

· develop a personal leadership style 

· identify concerns, make decisions, and carryout activities

· experience the satisfaction of helping others

· observe Family and Consumer Sciences- related careers

· gain recognition for accomplishments 

· build supportive relationships with teachers in a less formal atmosphere

· achieve established performance standards and competencies

· model how to help others

· publicize the Family and Consumer Sciences program to parents, administrators, and community

· attract more students

· establish rapport with students

· develop leaders who can assist in the classroom

· become aware of additional resources

· expand professional experience and fulfillment 

· tap into a professional support system

· gain community support for programs

· prepare employable citizens

· support school activities

· demonstrate classroom learning in the community

· build support systems for students
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Mission

To promote personal growth and leadership development through family and consumer sciences education.  Focusing on the multiple roles of family member, wage earner and community leader, members develop skills for life through—

· Character development

· Creative and critical thinking

· Interpersonal communication

· Practical knowledge

· Vocational preparation
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Program Emphasis

FCCLA:

· Is the only in-school student organization with the family as its central focus

· Is a vocational student organization that functions as an integral part of the family and consumer sciences education curriculum and operates within the school system

· Provides opportunities for active student participation at local, state, and national levels
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Purposes

1. To provide opportunities for personal development and preparation for adult life

2. To strengthen the function of the family as a unit of society

3. To encourage democracy through cooperative action in the home and community

4. To encourage individual and group involvement in helping achieve global cooperation and harmony

5. To promote greater understanding between youth and adults

6. To provide opportunities for making decisions and for assuming responsibilities.

7. To prepare for the multiple roles of men and women in today’s society

8. To promote family and consumer sciences and related occupations
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Creed

We are the Family, Career and Community Leaders of America.

We face the future with warm courage and high hope.

For we have the clear consciousness of seeking old and precious values.

For we are the builders of homes, Homes for America’s future,

Homes where living will be the expression of everything that is good and fair,

Homes where truth and love and security and faith will be realities, not dreams

We are the Family, Career and Community Leaders of America.

We face the future with warm courage and high hope.
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The FCCLA Logo

· The FCCLA logo shows that FCCLA is a dynamic, active organization bound for the future.

· The dominant collegiate lettering articulates a focus on education and student leadership.  The logo will continue to be red, the color of the rose, as a sign of strength.

· The swooping arrow arch is a common motif in today’s designs and definitely embodies an active organization that moves toward new arenas.  With it’s space-like feel, this logo is sure to last well into the future, but will always be linked to the time when FHA at the turn of the century changed to FCCLA.
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Implementing the National FCS Standards Through FCCLA

· Family, Career and Community Leaders of America (FCCLA) is the national student organization that serves and supports family and consumer sciences education.  At the heart of FCCLA is involvement in projects and activities students plan, carry out and evaluate themselves.  These projects create ideal opportunities for students to both develop and apply family and consumer sciences skills while demonstrating mastery of the national standards.

· FCCLA projects/end products—portfolios, project reports, skills demonstrations and more—offer relevant, authentic means to assess student learning.

· Through their FCCLA involvement, Students sort out thoughts, analyze situations, set goals, interact with others, apply classroom knowledge and become leaders in today’s-and tomorrow’s- families, careers and communities.  FCCLA members encounter situations through with they—
· Apply skills in family and consumer sciences, academics and communication

· Accept responsibility

· Experience leadership

· Learn to plan, implement and evaluate individual and group action

· Build relationships

· Develop appreciation for diversity

· Analyze and solve problems

· Adapt to change

· Explore careers

· Establish positive career-related attitudes and habits

FCCLA is an integral part of the family and consumer sciences education program.  In the local school, this means chapter projects and activities stem from and enhance family and consumer sciences programs of study.  FCCLA chapters give students expanded opportunities for knowledge application, leadership training, community involvement and personal growth.  Many of these experiences occur during class time, while others may occur out of class.
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                              TOP TEN THINGS TO KNOW ABOUT FCCLA

http://www.fcclainc.org/assets/files/pdf/chapteradvisers/fccla_top10__2_.pdf
1. FCCLA is the only career and technical student-led organization with the family as its central focus.

2. FCCLA is the Career and Technical Student Organization that functions as an integral part of the Family and Consumer Sciences Education curriculum and operates within the school system.

3. FCCLA is the ultimate leadership experience, focusing on character development, creative and critical thinking, interpersonal communications, practical knowledge, and career preparation.

4. FCCLA has a national membership of nearly 220,000 young men and women in 7,000 local chapters in 53 state associations including, the Virgin Islands, Puerto Rico and the District of Columbia. Our membership also includes an extensive national network of Alumni and Associates – former student members that are still involved in the organization.

5. FCCLA has nine national programs that focus on or address vital issues that are affecting our nation today, including the recent financial downturn, school violence, childhood obesity, and the shortage of skilled workers.

6. FCCLA is endorsed by the American Association of Family and Consumer Sciences (AAFCS), the U.S. Department of Education, Office of Vocational and Adult Education (OVAE), and the National Association of Secondary School Principals (NASSP). Family and Consumer Sciences Education may be supported by Perkins Funding.

7. Each year, FCCLA continues its work in supporting charitable organizations in their efforts to better the standards of living for people throughout our nation. Recent efforts include raising nearly $220,000.00 for the Feed The Children organization this past year and raising over $650,000.00 for the American Cancer Society.

8. Family and Consumer Sciences Education is the foundation for a healthy, responsible, and productive life outside of high school and post-secondary education – regardless of the occupation a student wishes to pursue.

9. In FCCLA, students have the opportunity to advance their leadership potential through the process of running for, and holding the responsibilities of an office on a local, regional, state, and national level.

10. STAR Events are the competitive events where students learn cooperative action and leadership skills through projects that they present at the district, state, and national level.
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FCCLA National Programs
Family, Career and Community Leaders of America offers a variety of national programs to guide and motivate students as they develop projects related to the family and consumer sciences national standards.
	


	Learn how to explore career pathways and skills for success in families, careers, and communities.

	


	Put the brakes on impaired driving and traffic crashes.  Through peer education help your friends arrive alive and lower the number one cause of death for youth in America.

	


	Discover how you can strengthen family relationships through FCCLA's national peer education program, Families First.

	


	Manage your money!  Use this program to help you make, save, and spend your money wisely to be financially fit.

	


	Give yourself the power to make a positive change in your families, careers, and communities, one goal at a time.

	


	Empower youth with attitudes, skills, and resources to recognize, report, and reduce youth violence.

	


	Eat right, be fit, and make healthy choices.
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· Advocacy:  An individual or team event, recognizes participants who demonstrate their knowledge, skills, and ability to actively identify a local, state, national, or global concern, research the topic, identify a target audience and potential partnerships, form an action plan, and advocate for the issue in an effort to positively affect a policy or law.
· Applied Math for Culinary Management (updated 12/2/14):  An individual or team event, recognizes participants who use Family and Consumer Sciences skills to demonstrate the application of mathematical concepts in the culinary arts industry.
· Career Investigation:  An individual event - recognizes participants for their ability to perform self-assessments, research and explore a career, set career goals, create a plan for achieving goals, and describe the relationship of Family and Consumer Sciences coursework to the selected career.
· Chapter in Review Display and Portfolio:  A team event - recognizes chapters that develop and implement a well-balanced program of work and promote FCCLA and Family and Consumer Sciences and/or related occupations and skills to the community.
· Chapter Service Project Display and Portfolio:  A team event - recognizes chapters that develop and implement an in-depth service project that makes a worthwhile contribution to families, schools, and communities. Students must use Family and Consumer Sciences content and skills to address and take action on a community need.
· CulinaryArts:  A team event - recognizes participants enrolled in occupational culinary arts/food service training programs for their ability to work as members of a team to produce a quality meal using industrial culinary arts/food service techniques and equipment.
· Early Childhood Education:  An individual event - recognizes participants who demonstrate their ability to use knowledge and skills gained from their enrollment in an occupational early childhood program.
· Entrepreneurship:  An individual or team event - recognizes participants who develop a plan for a small business using Family and Consumer Sciences skills and sound business practices. The business must relate to an area of Family and Consumer Sciences education or related occupations.
· Environmental Ambassador:  An individual or team event - recognizes participants that address environmental issues that adversely impact human health and well-being and who actively empower others to get involved.
· Fashion Construction:  An individual event- recognizes participants who apply fashion construction skills learned in Family and Consumer Sciences courses to create a display using samples of their skills.
· Fashion Design:  An individual event - recognizes participants who apply fashion design skills learned in Family and Consumer Sciences courses to design and market clothing styles.
· Focus On Children:  An individual or team event - recognizes participants who use Family and Consumer Sciences skills to plan and conduct a child development project that has a positive impact on children and the community.
· Food Innovations:  An individual or team event - recognizes participants who demonstrate knowledge of the basic concepts of food product development by creating an original prototype formula, testing the product through focus groups, and developing a marketing strategy.
· Hospitality, Tourism and Recreation:  An individual or team event, recognizes participants who demonstrate their knowledge of the hospitality, tourism, and recreation industries and ability to translate their knowledge into a hypothetical or real business. Project must relate to culinary, lodging, recreation, tourism, or event coordination.
· Illustrated Talk:  An individual or team event - recognizes participants who make an oral presentation about issues concerning Family and Consumer Sciences and/or related occupations. Participants use visuals to illustrate content of the presentation.
· Interior Design:  An individual or team event - recognizes participants who apply interior design skills learned in Family and Consumer Sciences courses to design interiors that meet the living space needs of clients.

· Interpersonal Communications:  An individual or team event - recognizes participants who use Family and Consumer Sciences and/or related occupations skills and apply communication techniques to develop a project designed to strengthen communication.
· Job Interview:  An individual event - recognizes participants who use Family and Consumer Sciences and/or related occupations skills to develop a portfolio, participate in an interview, and communicate a personal understanding of job requirements.
· Leadership (updated 12/2/14):  An individual event, recognizes participants who actively evaluate and grow in their leadership potential. Participants use the Student Leadership Challenge and supporting materials, to investigate their leadership ability and develop a mentorship relationship to further their leadership development.
· Life Event Planning:  An individual or team event - recognizes participants who apply skills learned in Family and Consumer Sciences courses to manage the costs of an event.
· National Programs In Action:  An individual or team event - recognizes participants who explain how the FCCLA Planning Process was used to implement a national program project.
· Nutrition and Wellness Event (updated 12/2/14):  An individual event, recognizes participants who track food intake and physical activity for themselves, their family, or a community group and determine goals and strategies for improving their overall health.
· Parliamentary Procedure (updated 12/2/14):  A team event - recognizes chapters that develop a working knowledge of parliamentary law and the ability to conduct an FCCLA business meeting.
· Promote and Publicize FCCLA:  An individual or team event - recognizes participants who use communications skills and techniques to educate their schools and communities about FCCLA with the intention of growing chapters and strengthening FACS and FCCLA programs.
· Recycle and Redesign (updated 12/2/14):  An individual event - recognizes participants who select a used fashion or home apparel item to recycle into a new product.
· Sports Nutrition:  An individual or team event, recognizes participants who use Family and Consumer Sciences skills to plan and develop an individualized nutritional plan to meet the needs of a competitive student athletic in a specific sport.
· Teach and Train:  An individual event - recognizes participants for their exploration of the education and training fields through research and hands-on experience.
ONLINE STAR EVENTS:
· FCCLA Chapter Website:  An individual or team event, recognizes participants who use a chapter website to educate, inform, and involve members and the general public about the importance of the family and consumer sciences program and the FCCLA chapter.
· Digital Stories For Change:  An individual or team event, recognizes participants who demonstrate their knowledge, skills, and abilities to actively identify an issue concerning families, careers, or communities; research the topic; and develop a digital story to advocate for positive change.
· No Kid Hungry National Outreach Project:  A team event, recognizes chapters that participate in the “No Kid Hungry” Share our Strength National Outreach Project. Participants will use Family and Consumer Sciences content and skills to address ending childhood hunger through service learning, education/awareness, and fundraising.

FCCLA Planning Process
http://www.fcclainc.org/assets/files/pdf/chapteradvisers/planproc_r.pdf
Identify Concerns
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Set a Goal
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Form A Plan
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Act
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Follow up
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If you would like more information about how an FCCLA chapter can help you implement and assess the family and consumer sciences standards, contact your FCCLA state advisor or national FCCLA.  The website is http://www.fcclainc.org/
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